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Pilkington Anti-Reflective Glass for Digital Signage
The demand for digital signage and displays is steadily increasing. The NSG Group offers the widest range of robust, pyrolytic, toughenable, anti-reflective glass products that are perfect for any digital signage and touch screen application.
Monolithic Pilkington OptiView™ reduces glare that reflects off televisions, flat panels, computer screens, aircraft transparencies, and similar electronic displays. This high performance coating reduces reflection to < 1% from the coated surface, while providing high light transmittance.

The NSG Group will unveil its new anti-reflective glass product, Pilkington OptiView™ Protect at the ISE Show in Amsterdam, on February 10-12, 2015. Pilkington OptiView™ Protect is a laminated glass with pyrolytic anti-reflective coatings, providing the safety and security benefits of laminated glass. This anti-reflective product offers many benefits for outdoor digital signage, including high light transmission, low reflection, a neutral color, UV blocking, and large stock size.
They include all the benefits of on-line coated glass products including, easy handling, fabricating, cutting, tempering, bending and more.These are just a few of the high performance glass products that will be displayed at the NSG booth #8-D352.
For more information please visit: http://www.pilkington.com/en/digital-signage 
ENDS
Note to editors:

The NSG Group is one of the world's leading manufacturers of glass and glazing systems in three major business areas: Automotive, Architectural and Technical Glass. Automotive serves the original equipment, aftermarket replacement, and specialized transport glazing markets. Architectural supplies glass for architectural and solar energy applications. Technical Glass products include very thin glass for displays, lenses and light guides for printers, and glass fiber, used in battery separators and engine timing belts. We have major market shares in most building and automotive product markets of the world, with a broad geographic reach, enabling us to respond to customers whose operations, particularly in the case of Automotive OE, are increasingly global. Geographically, 39 percent of the Group's sales are in Europe, 30 percent in Japan and 16 percent in North America, with the remaining 15 percent being generated in the rest of the world.
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